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1. Unbounded rationality 

2. Optimisation under constraints 

3. Cognitive illusions 

4. Ecological rationality 



The decision making toolbox 

The environment 

The decision 



Gigerenzer, G., 2008. Rationality for Mortals: How People Cope with 
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1. Unbounded rationality 

2. Optimisation under constraints 

3. Cognitive illusions 

4. Ecological rationality 

5. Evolutionary rationality 
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Choose between: A. One apple today 

     B. Two apples tomorrow 

Choose between: A. One apple in one year 

     B. Two apples in one year 

          and one day 
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Three thoughts to chew on 

• To understand consumer behaviour you need to 

understand the objectives we are evolved to pursue 

• Much of what consumers are trying to do though their 

product and brand purchases is signal their traits to 

others 

• Our evolved preferences don’t always work toward our 

long-term interest in modern environments 


